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"Hi! Excuse me — I'm a marketing student from South Korea, doing a small research project about
Korean beauty products in Europe. Could | ask you 3 quick questions? It takes about 2 minutes."

e 71 Al: "No problem, thank you! Have a great day." (F}2E2t +1)
e #2H A HIZ CL.

A. AH|XI2 (528, ~38)

C1. Rk ol ()
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"Do you know or have you ever tried Korean beauty products — like Korean skincare?"
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"Where do you usually buy skincare — a pharmacy, a beauty store like Sephora, or online? Why
there?"
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"Is there anything that stops you from buying Korean skincare?"
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o 3 "H OF ARLY' MEf FAPO| HITHE Tt — RE ZWQIK| Q1A ZHOIX| TE LY,
C3. Rx T4 £8 [71= 1% FIA| — 0L Efel]

"This is a concept from a Korean skincare brand — a 'skin prescription' card. What's your first

impression?"

o Rx BZ MW (27 "What's Rx?"2t11 28 mjjoh, YIS A] o] 2% Jri2):

"Rx is the symbol doctors use for a prescription — this brand turned it into a skincare

concept."
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o IZH(HLZ oF8t mlih): "Does it feel trustworthy, fun, or too medical?"
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"These are six skin types with names. Which name do you like most? And is there any name that
feels strange or confusing?"
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"This one is called 'Lux' — what do you think it does for your skin?"

o A [ glow/radiance/light [ luxury [J whitening/0|¥f A « LIQH ZA| 7|12 [J 7|Et___

o X whitening & & = B8 /& U|0|Y HIAEQ| 4] EH G| O|E.

Cs.

gt
ofn
OF!

29 g

"If a brand offered this kind of skin diagnosis and prescription card for free, would you try it?
Would you share your result with friends or on social media?"

o NZ:OJol ot O =AR("_____

o 390 IO — OfC|0|(AAELEIS/XRIFOA): _____
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2T "I'm a marketing student from Korea researching K-beauty in Europe — could | ask you 3 quick
questions about what customers buy?"

S1. Mul AZ (e 7Hd)

"Do many customers ask for Korean beauty products? What do they look for the most?"
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"Do you feel the customers who buy skincare here are different from the ones who buy at [a
pharmacy / a beauty store]?" (Xf7] OfZt BHAHS Lo H2)

S4. Rx 2 (Y4 ZZ) [FI= HAl]

"A Korean brand made this 'skin prescription' concept. Do you think it would work with your

customers here?"

C. 30X Hobm (A2t l= SEHAE — 7/{EXIE o)

"Just 30 seconds — two quick things!"
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Lux

Radiance & Glow
Peptide + Vitamin C
. The Vitamin C 23 Serum

APPLY AM - DAILY - FOLLOW WITH SPF

[
J U
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Calm

Soothe & Calm
Peptide + Hyaluranic Acid

The Hyaluronic Acid 3
Serum
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[ RYRRTRY AYRmbn
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Lift & Firm
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Skin Renewal

Paptide + Niacinamida Peptide + Raetinol

The Niacinamide 15

Serum 'rlwé R.eﬁno}.o.s Cream

APPLY PM - 3x [ WEEK - FOLLOW WITH SPF
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Velvet

Smooth Texture

Paptide + Snail Mucin

Advanced Snail 92 All-in-
One Cream

PM - DAILY

ORIV RARR

H|O|Y HIAE FIE (D EHAES, %H)

& g o
Lux Radiance & Glow sero Skin Renewal calm Soothe & Calm
Laxei) Laxes) foxesd
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Plump & Balance

Peptide + Collagen

<7 The Peptide Collagen
Hydrogel Eye Patch
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Smooth Texture
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My tickets <52

Bruxelles-Midi = Anvers-Central

Tickets for your upcoming and past trips are listed
below. Bed2d(3) @M & zFHe

09:20 @ Bruxelles-Midi (Belgium)

Upcoming trips Past trips Oh 47m

R Intercity

Fd Al Société nationale des chemins de fer
Belges [ Nationale Maatschappij der

) Belgische Spoorwegen

Booking reference (DNR): DBNTRHC @8 Anvers-Central (Belgium)

Bruxelles-Midi/Brussel-Zuid - London St Pancras
International 24 - HOQlE FhAfo] gte e

Thursday 20 August 2026

London St Pancras International - Bruxelles-Midi/ BEEON gy S S ai (Beigium)

Brussel-Zuid

Thursday 20 August 2026

OfZ|2 A|ZHE HO|0|E: 202644 68 232
B00k|ng reference (DNR) KNDPVRL > HE S| AMERE HI7|He HUI0|ES B8 AIZHEE 100% HEGHK]| &
g 4 gL HE, X9 £ A YEEX] SEUICE S AR
2 carrier's website & 2|XE A AT ERISHHIE.
Amsterdam Centraal - Kéln Hbf

Monday 24 August 2026 1 oflotoll 23t KAt A

UPLOAD NEW TICKETS —
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—Xt2E2[71 8.17 (DB)
[

Deutsche Bahn reservation
confirmation (order:
221584831012) | 22z

) Deutsche Bahn 7|} 0{&ll
88 17 (8l) «- 27 8:53~2T 10:59

Frankfurt(Main)Hbf
Q7 8:530 &2
Saarbricken Hbf

LH 10:590] ==}

ojef s LS
879134249645 9556

#@) noreply@deu... 2% 112

oA Lt v
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Booking reference (DNR)

KNDPVRL

Booking info +

Tickets —

Your booking details are listed below, including your bar
codes (if you've booked an e-ticket), departure details, seat
info (if you've booked a seat) and your ticket's fare info.

Amsterdam Centraal - Kéln Hbf

Departure: 24 August 2026 - 16:38 PM
Arrival:24 August 2026 -19:11 PM
ICE 129 - 1st class

hyungjun kim

Trains +

Station info +

14
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8% 18Y st
15:00
Radisson Hotel Brussels Centre
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82 18Y (15:00) ~> 8% 21Y (12:00)
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B 52 Az X g=H
HE|4o| o17| TOP [ g —Ha
88 182« !
F 50
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L AT A |
- T10F _ H
"% Mini-Europe f;m 1
% Entrance Ticket.. jg_;] b
= nEm
Hz|dof|M 2H|2
SIR|L| FHel &
S H7|
SE 1Y = |

12:00 #3012 « Radisson Hotel Brussels Centre Midi

© ZAH2 oY MR
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COSRX CASE STUDY -

APPENDIX
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